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Objective : The paper aims at making students to understand the basic concepts, philoS@phiesy, process

Unit -1 Q

Introduction to Marketing: Meaning, Nature and Scope of Marke Marketing Concepts and
Philosophies, Marketing Process, Marketing Mix.

and technigues of marketing.

iour, Buying Decision Process.

i,
9 cl

Consumer Buying Behaviour: Factors Influencing Buying

Marketing Segmentation: Level and Patterns of egmentation, Basis, Major Segmentation

Variables for Consumer Markets, Concepts of argeting and Positioning.

Product Planning and Market Strategie uct Life Cycle, New Product Development,
Product Concepts and Classification ing, Packaging and Labeling.
Unit - 11

Pricing Decision: Pr'gd Strategies.

Distribution Deci annel Design Decision, Major Channel Alternatives, Channels
Management

S.

Causes and Managing Channel Conflict, Physical Distribution.

Fromotio cisions: Communication Process.
Fromotion s : Advertising (Step Involved in Designing and Advertising Programme), Sales
Promotions, Personal Selling.

Recent Trends in Online Marketing : e-marketing, mobile marketing and social media
marketing.
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Unit -1 O

Introduction to Marketing Management : Marketing—Meaning@approaches role of
Marketing in Organisations, 4Ps & beyond, Marketing Ch gesy Marketing Process and
Marketing Planning, Marketing information system.

Unit-1I

Analysing Market Opportunities: Angl§gi Marketing Environment-Economi:
Demographic, Social, Cultural, Technical, @ al & Legal Buying Behaviour-Consumer,
Business & Industrial, Measuring an ting Market Demand.

0 Unit - 111

eaning and Classifications New Product Developmen

Product Manageme
Managing Produgt i , Brand Strategies and Management, Managing Service— Idea,
Institution, Person,& Event.

Unit -1V

Pﬁcin&bution and Promotion : Pricing-Influencing factors—Approaches, Strategies and
Progr s. Cheenels of Distribution and Logistic Promotion Strategies—Advertising, Sales

Promotion & Public Relations.
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