UNIT -1
* ¢ :
Introduction : Meaning, nature and importance of marketing research; Marketing résearchijyghd
scientific method; Research reliability and validity; Problems in conducting marketing research;
Marketing information system (MIS); Ways of conducting marketing research; Syndicated research.
Marketing Research Process: Steps involved in conducting marketirig research; Problem
identification; Determining information needs; Developing marketing research proposal.

UNIT-11

Research Design : Meaning and importance; Types of reseatch designs - explorative, descriptive and
conclusive researches; Secondary data — sources, usesyand,limitations; Primary data collection
methods — questioning techniques and observation méthads; ©nline data sources and research;
Questionnaire preparation. Sample Design and/Field Weork : Defining universe and sampling unit;
Determining sampling frame; Probability and), non | “probability sampling methods; Sample size
determination; Field work and data colleétion — sampling and non-sampling errors.

UnitT - 111

Data Analysis and Report,Préparation: Data editing, coding tabulation and graphical presentation;
Univariate and multiVariate data analyses techniques and their applications in marketing research;
Report prepafation,, presentation and follow -up. Marketing Research Applications: Consumer
research — behaviGur aRddmotivation research, attitude measurement and scaling techniques.

UNIT-1V

P’Fod.uct Research; Advertising research; Marketing and sales forecasting; Sales analysis. Marketing
Reseanch in India: Status, organization and developments; Ethical issues in marketing research.



